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Dr. Shailendra Raj Mehta
President and Director

Distinguished Professor for Innovation and Entrepreneurship

MICAnNs are innovative strategists, known to think with both creative vigor &
business acumen. The continued 100% placements is a testament ofthel ndustr yods
affirmation of the value of MICA delivers in its courses as well as the talent of its students. ‘ .

Prof. Vaneet Chhibber
Associate Director
Marketing & External Affairs

‘ ‘ We deeply value our industry partnerships, experiences and the learnings that internships
provide to our students. The substantive enhancement in the stipends also indicates the
increasing importance companies are attaching to summer placements. i .




Summer Placement Highlights

100% Placement Achieved MI C@asements s.tand testament tq |ts.doma|n leadership
in the field of Marketing and Communications.

Average Stipend Students Appeared
for Placements
Total Number of

Median Stipend Recruiters

Average 609% Highest
INCREASE Stlpend INCREASE Stlpend

Note : Figures are with respect to a 2 month internship period.




Batch Diversity & Experience

Work Experience
60

50
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0
Freshers Upto 6 Months 7-12 Months 13-24 Months 25-36 Months 37-48 Months

Ml Vale (53%) l Female (47%) (58) (16) (40) (35) 1) (10)

Educational Background

Il B.E/B.Tech (74) B.J.M.C/B.M.M (28)

B B8.com (24) [ B.Sc/B.Pharma/B.S (9)

B.A/B.B.A /B.B.S/B.M.S(38) Il Hotel/Design/B.Arch/B.D.S (7)

Note : Numbers in brackets() denote number of students.



